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UNDERSTANDING
THE INTERVIEW
METHOD IN
RESEARCH
METHODOLOGY

In the diverse
landscape of research
methodology, the
interview method
stands as one of the
most powerful and
widely used qualitative
data collection
techniques. Whether
you are conducting
social science
research, market
analysis, or clinical

studies, the interview
method in research
methodology offers a
direct pathway to
understanding human
experiences,
perceptions, and
motivations. Unlike
surveys or experiments
that often rely on
numerical data and
predetermined
response options,
interviews allow
researchers to explore
complex topics in
depth, uncover
nuances, and capture
the richness of
individual perspectives.
This article provides a
comprehensive


https://template-dev.mobaptist.org/

overview of the
interview method, its
types, advantages,
limitations, and
practical steps for
effective
implementation.

WHAT IS THE
INTERVIEW
METHOD IN
RESEARCH
METHODOLOGY?

The interview method
in research
methodology refers to
a structured or semi-
structured

conversation between
a researcher
(interviewer) and a
participant

(interviewee) with the
purpose of gathering
detailed information
about a specific topic.
At its core, this method
is built on verbal
communication, active
listening, and
thoughtful questioning.
Researchers use

interviews to explore
beliefs, attitudes,
experiences, and
behaviors that cannot
be easily measured
through quantitative
tools. The flexibility of
interviews makes them

suitable for
exploratory,
descriptive, and

explanatory research
designs across
disciplines such as
sociology, psychology,
education, health
sciences, and business.

One of the defining
characteristics of the
interview method is its
interactive nature.
Unlike observational
methods where the
researcher remains
detached, interviews
create a dynamic
exchange that can lead
to unexpected insights.
The quality of data
collected depends
heavily on the
interviewer's ability to
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build

rapport, ask

probing questions, and

adapt to the flow of

conversation. Because

of this, the interview

method requires

careful planning,
ethical consideration,
and skilled execution.

Key
Character
Istics of
Research
Interview

S

Purpose-
driven: Every
interview is
conducted with a
clear research
objective in
mind.
Interactive:

Data emerges
through dialogue
between
interviewer and
interviewee.

¢ Flexible:
Questions can be
adjusted based
on responses,
allowing deeper
exploration.

e Contextual:
Interviews
capture the
context and
meaning behind
participants'
answers.

e Personal:
Participants
share their own
experiences,
beliefs, and
perspectives.

These characteristics
distinguish the
interview method from
other data collection
techniques such as
questionnaires, focus
groups, or
observational studies.



While surveys are
efficient for collecting

data from large
samples, interviews
offer depth and

richness that numbers
alone cannot provide.

TYPES OF
INTERVIEW
METHODS IN
RESEARCH

Researchers have
developed several
variations of the
interview method to
suit different research
purposes, resources,
and contexts.
Understanding these
types is essential for
selecting the most
appropriate approach
for your study.

Structure
d

Interview
S

Structured interviews
follow a rigid format
where the researcher
asks the same set of
predetermined
questions in the same
order to every
participant. This
standardization
ensures consistency
across interviews and
makes data analysis
more straightforward.
Structured interviews
are often used when
the researcher has a
clear understanding of
the topic and wants to
compare responses
across participants.
The main limitation,
however, is that they
offer little room for
exploration or follow-
up, which can result in
missing important
contextual information.
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Semi-
Structure
d
Interview
S

Semi-structured

interviews are the
most commonly used
format in qualitative
research. In this
approach, the
researcher prepares a
guide with open-ended
questions and topics

but retains the
freedom to probe
deeper, rephrase

qguestions, or explore
emerging themes. This
balance between
structure and flexibility
makes semi-structured
interviews highly
effective for exploring
complex issues while

still maintaining some

consistency across
interviews.
Researchers often

describe this format as
a guided conversation
rather than a rigid
interrogation.

Unstructu
red
Interview
S

Unstructured

interviews, also known
as in-depth or
ethnographic

interviews, are the
most flexible type. In
this format, the
researcher enters the
conversation with only
a general topic in
mind, allowing the
participant to lead the
discussion. The
interviewer follows the



participant's narrative,

asking clarifying
questions and probing
for deeper

understanding.
Unstructured
interviews are ideal for
exploratory research
where little is known
about the topic, but
they require highly
skilled interviewers and
produce data that can
be challenging to
analyze systematically.

Focus
Group
Interview
S

Focus group interviews
involve a small group
of participants
(typically 6 to 10
people) discussing a

moderator. While not a
one-on-one interview,
the focus group
method shares many
characteristics of
individual interviews,
particularly the
emphasis on verbal
exchange and probing.
Focus groups are
valuable for
understanding group
dynamics, shared
experiences, and
diverse perspectives
on a topic. They are
widely used in market
research, program
evaluation, and social
science studies.

Key
Informant
Interview
S

topic under the Key informant
guidance of a interviews involve
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interviewing individuals
who have specialized
knowledge or expertise
about the research
topic. These
participants are
selected not randomly
but because of their
unique position or
experience. In
community-based
research, for example,
key informants might
include community
leaders, healthcare
providers, or long-term
residents. This method
is particularly useful for

gaining insider
perspectives and
understanding the

broader context of a
research problem.

ADVANTAGES OF
THE INTERVIEW
METHOD IN
RESEARCH

The interview method
offers several distinct
advantages that make
it an attractive choice

for researchers across
disciplines.

e Depth and
richness of
data: Interviews
allow researchers
to explore topics
in great detail,
capturing
emotions,
stories, and
nuanced
perspectives that
surveys cannot

reach.
 Flexibility and
adaptability:

Interviewers can
adjust their
questions based
on participant
responses, probe
deeper into
unexpected
themes, and
clarify
misunderstandin
gs in real time.

e Contextual
understanding:
Interviews
provide insight



into the context
of participants'
lives and
experiences,
helping
researchers
interpret findings
more
meaningfully.
Non-verbal
cues: Face-to-
face interviews
allow researchers
to observe body
language, tone of
voice, and facial
expressions,
adding layers of
meaning to
verbal
responses.
Participant
engagement:
Many
participants find
interviews more
enjoyable and
meaningful than
filling out
surveys, which
can lead to more
thoughtful and

honest
responses.

e High response
rate: Because
interviews are
scheduled and
personal, the
response rate is
typically higher
than for mailed
or online
surveys.

For researchers
studying sensitive
topics, the interview
method can be
particularly valuable.
The one-on-one setting
allows participants to
speak privately and
openly about
experiences they might
not share in a group
setting or on a written
form.

LIMITATIONS AND
CHALLENGES OF
THE INTERVIEW
METHOD

Despite its strengths,
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the interview method
also has notable
l[imitations that
researchers must
consider.

e Time-
consuming:
Conducting,
transcribing, and
analyzing
interviews
requires
substantial time
and effort. A
single interview
can take one to
two hours, and
transcription
often requires
three to four
hours per hour of
audio.

e Sample size
limitations:
Because of the
time and cost
involved,
interview studies
typically involve
small sample
sizes, which can
limit the

generalizability
of findings.
Interviewer
bias: The
interviewer's
presence,
wording, tone,
and body
language can
influence
participant
responses.
Unconscious bias
can also affect
how questions
are asked and
how responses
are interpreted.
Social
desirability
bias:
Participants may
give answers
they believe are
socially
acceptable or
what the
interviewer
wants to hear,
rather than their
true feelings or
experiences.



Data analysis
complexity:
Interview data is
gualitative and
often messy.
Analyzing open-
ended responses
requires
systematic
coding, thematic
analysis, and
careful
interpretation.
Recruitment
challenges:
Finding willing
participants,
scheduling
interviews, and
ensuring diverse
representation
can be difficult.

Researchers must
weigh these
advantages and

limitations carefully
when deciding whether
the interview method
is appropriate for their
specific research
gquestions and
resources.
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STEPS FOR
CONDUCTING
RESEARCH
INTERVIEWS
EFFECTIVELY

To maximize the value
of the interview
method in research
methodology,

researchers should
follow a systematic
process from planning
through analysis.

Step 1:
Define
the
Research
Purpose
and
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Questions Guide

Before conducting any
interview, clarify what
you want to learn. Your
research questions will
guide the development
of your interview guide
and determine the type
of interview you
choose. Clear
objectives help you
stay focused during the
interview and ensure
that the data you
collect addresses your
research aims.

Step 2:
Develop
an
Interview

11

An interview guide is a
list of topics and
guestions you plan to
cover. For structured
interviews, this guide
will be very detailed.
For semi-structured
and unstructured
interviews, it serves as
a flexible roadmap.
Good interview
questions are open-
ended, neutral in tone,
and designed to
encourage detailed
responses. Avoid
leading questions or
yes-no questions that
limit discussion.

Examples of effective
interview questions
include:

e "Can you tell me
about your
experience
with...?"

e "How did that
situation make



you feel?"

* "What factors
influenced your
decision?"

e "Could you
describe a
specific instance
when...?"

Step 3:
Select
and
Recruit
Participan
ts

Participant selection
depends on your
research design. In
qualitative research,
participants are often
selected purposefully
based on their

Consider diversity in
age, gender,
experience, and other
relevant characteristics
to capture a range of
perspectives.

Recruitment strategies

include email
invitations, social
media posts,

community
organizations,
snowball sampling.

Step 4.
Obtain
Informed
Consent

Ethical considerations
are paramount in

and

interview research.
Participants must
understand the

purpose of the study,
how their data will be

relevance to the used, and their right to
research question. withdraw at any time.
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Obtain written or
verbal informed
consent before
beginning the
interview. Assure
participants of
confidentiality and
explain how their
identity will be
protected in reports
and publications.

Step 5:
Conduct
the
Interview

During the interview,
focus on building
rapport and creating a
comfortable

environment. Start
with easy, non-
threatening questions
to help the participant
relax. Listen actively,
maintain eye contact,
and use verbal and

13

non-verbal cues to
show you are engaged.
Avoid interrupting, and
allow pauses for the
participant to think and
elaborate. Record the
interview with
permission, and take
brief notes to capture
key points and
observations.

Step 6:
Transcrib
e and
Analyze

Transcribe the
interview recording
verbatim as soon as
possible after the
session. Then, begin
the analysis process,
which typically involves
reading transcripts
multiple times, coding
responses into themes,
and interpreting



patterns. Thematic
analysis is one of the
most common
approaches for
interview data.
Software tools like
NVivo or ATLAS.ti can
assist with organizing
and coding large
amounts of textual
data.

WHEN TO USE THE
INTERVIEW
METHOD IN
RESEARCH

The interview method
is particularly well-
suited for certain types
of research questions
and contexts.

Use interviews when:

¢ You need in-

14

sensitive, or
emotionally
charged.

e You are exploring
a new or poorly
understood
phenomenon.

e You want to
capture
participant
perspectives in
their own words.

e Your research
questions require
explanation
rather than
measurement.

* You have access
to participants
who are willing
and able to
articulate their
experiences
verbally.

depth In contrast, consider
understanding of  gther methods when
individual you need to collect
experiences, data from large
beliefs, or samples, measure
motivations. variables statistically,

* The research or minimize the
topicis complex, influence  of  the
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researcher on
responses.

BEST PRACTICES

disapproval of
participants’
responses. Your

role is to
FOR INTERVIEW understand, not
RESEARCH to judge.

* Be flexible: Be
prepared to
deviate from
your guide if the
participant
introduces an

To ensure the quality
and credibility of your
interview study, follow
these best practices:

* Practice active

listening: Focus
on what the
participant is
saying rather
than thinking
about your next
question.

Use probing
techniques:
Simple prompts
like "Can you tell
me more about
that?" or "What
happened next?"
can elicit richer
data.

Maintain
neutrality:
Avoid showing
approval or

15

important topic
you had not
considered.
Pilot test your
interview: Test
your questions
with a few
practice
participants to
identify
confusing
wording or
logistical issues.
Reflect on your
own biases:
Keep a research
journal to
document your
assumptions,
reactions, and



interpretations

throughout the
study.
Following these

practices will not only
improve the quality of
your data but also
enhance the ethical
integrity of your
research.

ETHICAL
CONSIDERATIONS
IN INTERVIEW
RESEARCH

Because interviews
involve direct human
interaction, ethical

16

concerns are especially
important. Researchers
must prioritize the
well-being of
participants at every
stage. Key ethical
principles include:

e Informed
consent:
Participants must
fully understand
what the study
involves before
agreeing to take
part.

e Confidentiality:
Protect
participants
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